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FROM THE €EDITOR

Janusz Struzyna 7
ARTICLES

Agnieszka lzabela Baruk The Role of Employer Image |

in the Functioning of Contemporary Enterprises
This article examines questions related to company image in the enterprise’s role as an employer.
A definition is presented and discussions center on interpretations by various authors. Note
is also taken of varied meanings assigned to such concepts as identity, personality, reputation,
and brand. Based on initial empirical research results, a further part of the article discusses the
perception by Polish employees of their employers prior to the crisis and during its course.

Anna Dewalska-Opitek Six Principles of Creating an Integrated 25
Company Image
Creating an integrated company image is a way to meet market competition. Studies of topical
literature and direct research results demonstrate the ability to build a corporate image in both
areas (external and internal) on the basis of universal principles.

Joanna Cewinska, Matgorzata Striker, 43
and Katarzuyna Wojtaszczyk Creating Employer Image through
Personnel Policy Instruments
This article introduces the matter of employer branding. It concentrates on selected aspects
of personnel policy (considered a tool in shaping the employer’s image): attracting staff,
introduction to work, motivation, employee development, communications, and molding
working conditions. Employee opinions relating to the personnel policies implemented in the
companies where they work—the results of own research—are presented.

Monika Kantowicz-Gdanska €mployer Branding: Questions 55

of Definition and Model

Employer branding is a topic that has been gaining in importance over recent years. However, it
has yet to be precisely defined in scientific literature, especially in Polish literature. This article
is an effort at explaining the matter of the definition. Two proposed models encompassing the
question of shaping the employer’s image have also been compared.

CASE STUDIES

Monika Kantowicz-Gdanska and Dominik Szumowski 67
A Strategy for Strengthening Employer Brand and Image
(McDonalds’'s Polska)
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Ideas and Implementation
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Results
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tukasz Sulkowski Social Science Paradigms in Human Resource 12l
Management
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